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PRINT AND ONLINE CO-OP PROGRAMS

SOVA CO-0OP - PRINT

#1-11 — 2011 AAA TOURBOOK
Annual Publication (April 2010 - March 2011)
1.2 million cir / 3.6 million readers

SPACE FOR 4 PARTNERS

HALF-PAGE COLOR SPREAD in Oregon-Washington TourBook
adjacent to the Crater Lake section. Annual Publication: Publishes March
2011.

CONFIRMED
PARTNERS

Roseburg VCB
Medford VCB
Kla-Mo-Ya Casino
Grants Pass/Hellgate

TOTAL
MARKETING
VALUE

$22,000

PARTNER
COST

$4,950

per partner

SOLD OuUT
Partnership includes ad production, media space, and hot link and
exposure on SOVA website featured in the ad: FOR 2011
www.southernoregon.org/AAA.
DEADLINE TOTAL
?OVA CO-OP : -PRlNT ; January 15, 2011 MARKETING
tate of Oregon Official Publications VALUE
#2-11 — TRAVEL OREGON VISITOR GUIDE CONFIRMED $20.000
300,000 cir / 700,000 potential readers PARTNERS ,
SPACE FOR 12 PARTNERS Medford VCB PARTNER
Two, Half Page Color Ads Discover Klamath COST
. . Oregon Shakespeare
Using a dynamic new ad format, four half page ads, | morrison’s Lodge/Trips $1’700

| and run as continuous half-page spreads, SOVA’s
& new ad will DOMINATE this publication, which is the
state’s primary marketing tool.

h Thousands turn to this guide as a trusted resource to
map out travel plans for lodging, dining, attractions, shopping and
adventure in Oregon. It features a specific section on Southern Oregon.

Partner cost includes ad
production, media costs,

leads and a special

campaign website with
hotlink to your site.

per partner



http://www.southernoregon.org/AAA

SOVA CO-OP- PRINT/ONLINE
#3-11 SOUTHERN OREGON GOLF TRAIL

SPACE FOR 6 PARTNERS

Join our annual “Golf Trail” promotion. This is an integrated media
approach that includes a comprehensive print and online campaign
including e-blasts!

Full-Page shared ad in Golfing Oregon

Second Quarter-Page “ Golf Trail” ad in Golfing Oregon that
highlights SOVA’s Golf Trail website.

Half-Page “ Golf Trail” ad in Golfing Nevada

Partners in the Golf Trail will be mentioned in the editorial section
for Southern Oregon.

Golf Trail Banner ad on both publications websites for three
months

Two eblast emails to 25,000 subscribers, per month for three
months, featuring our partners

DEADLINE
November 30, 2011

CONFIRMED
PARTNERS

Medford VCB
Salmon Run
Running Y Ranch

Partner cost includes ad
production, media costs,
leads and a special
campaign website with
hotlink to your site.

TOTAL
MARKETING
VALUE

$8,000

PARTNER
COST

$772

per partner

SOVA CO-OP/RCMP - ONLINE
#4-11 - WINECOUNTRY.COM
WINE SPOTLIGHT MONTHLY FEATURE

SPACE FOR 12 PARTNERS

SOVA tested this website in 2010. In four months the site generated
277,211 Impressions and 648 click-thrus to the SOVA wine campaign
website.

Now we're back with a program that will highlight a specific winery each
month. Each month the featured winery will receive banner ads, advertorial
opportunities and e-blasts to a targeted audience.

Your own banner ads (3) on WineCountry.com for a full month with
hot links to your site.

Editorial exposure, blog feature, and stories about your winery on the
Winecountry.com website for a full month

All 12 wineries will be featured each month on “The Best of the Best”
SOVA website developed for the one year campaign.

DEADLINE
January 15, 2011

CONFIRMED
PARTNERS

Medford VCB
Roseburg VCB
Rogue Regency Inn

Partner cost includes ad
production, media costs,
leads and a special
campaign website with
hotlink to your site.

TOTAL
MARKETING
VALUE

$9,000

PARTNER
COST

$600

per partner
fora 12
month

campaign

PLUS RCMP
FUNDS




SOVA CO-OP - PRINT/ONLINE
#5-11 - SUNSET MAGAZINE

April, May, June, July
270,000 print impressions
616,000 online impressions, plus reader service.

SPACE FOR 4 PARTNERS

This co-op starts with a half page color ad in the Pacific Northwest
Travel Planner (April). Then SOVA moves online to promote your
business for four months in a series of banner ads and text
(Apr/May/Jun/Jul) on sunset.com.

Half-Page shared print ad - April, 2011

Two banner ads (728x90 and 300x250)
running throughout sunset.com.

April banner ad (300x100) of a contextually integrated placement
on sunset.com’s Travel channel.

Exposure on SOVA website featured in ad with hotlink to your site
You will also receive reader service for April and a listing on sunset.com’s

All print and banner ads will drive readers to a special campaign website
that will only feature our partners (4) with hotlinks and online video.

DEADLINE
January 15, 2011

CONFIRMED
PARTNERS

Medford VCB
Roseburg VCB
Discover Klamath

ONE
SPOT
LEFT

Partner cost includes ad
production, media costs,
leads and a special
campaign website with
hotlink to your site.

TOTAL
MARKETING
VALUE

$15,000

PARTNER
COST

$3,775

per partner

SOVA CO-OP/RCMP - TV/ONLINE

#6-11 MAY/JUNE BAY AREA TV SHOW
7,000,000 Impressions

SAN FRANCISCO BAY AREA - SOVA has been working with the San
Francisco Bay Area’s NBC station on a dynamic two month (May/June
2011) campaign that features a 30 minute TV show (Great Getaways) on
Southern Oregon, highlighting co-op partners, running six times in two
months.

In addition, each partner will receive 1, 2 and 5-minute Great
Getaways video vignettes airing during NBC programming for two
months. All segments will be posted on a special SOVA/NBC website.

A special SOVA/NBC website will all partners and track response.

DEADLINE
February 1, 2011

CONFIRMED
PARTNERS

Oregon Shakespeare
Medford VCB
Roseburg VCB
Discover Klamath
Seven Feathers
Morrison’s Lodge
Applegate Wineries

TOTAL
MARKETING
VALUE

$54,000

PARTNER
COST

CALL FOR
DETAILS

PLUS
RCMP
FUNDS




SOVA CO-OP/RCMP - PRINT

#7-11 NCGA GOLF MAGAZINE - N. CALIF
175,000 cir / Northern California

SPACE FOR 8 PARTNERS

i~~~ ~ The official publication of the Northern California Golf
ey Association will be running a story on Oregon Golf in
their Spring 2011.

NCGA Golf mails directly to the homes of over
175,000 NCGA members and is a great way to send
your advertising message to the most avid, affluent
golfers in your drive-market.

Full-Page shared ad in the publication
Exposure on SOVA website featured in all ads

DEADLINE
February 1, 2011

CONFIRMED
PARTNERS

Bandon VCB
Salmon Run GC
Centennial GC

TOTAL
MARKETING
VALUE

$9,500

PARTNER
COST

$995

per partner

SOVA CO-OP - PRINT/ONLINE
#8-11 OREGON LIFESTYLE - SPRING

Southern Oregon Magazine - 50,000 Impressions
Central Oregon Magazine - 50,000 Impressions
1859 Magazine - 30,000 cir / 60,000 Impressions

SPACE FOR 4 PARTNERS

Want to reach, affluent, well-traveled consumers throughout Oregon?
This is the perfect ad trio - three top lifestyle magazines reaching more
than 150,000 readers in the summer of 2011.

Shared half-page color ad in THREE PUBLICATIONS Website
banner ad (3 months) on Southern Oregon and

Central Oregon magazine sites, plus 2 email blasts per month for
three months to 25,000 readers of Southern Oregon and Central
Oregon magazines.

Banner ad on 1859 website for three months

Exposure on SOVA website featured in all ads

DEADLINE
February 1, 2011

CONFIRMED
PARTNERS

Discover Klamath
Rogue Regency Inn
Bandon VCB

Oregon Shakespeare

SOLD OUT
FOR 2011

Partner cost includes ad
production, media costs,

leads and a special

campaign website with
hotlink to your site.

TOTAL
MARKETING
VALUE

$4,600

PARTNER
COST

$1,200

per partner




SOVA CO-OP/RCMP - PRINT (PENDING)
State of Oregon / Integrated Media

#9-11 SPRING NEWSPAPER INSERT
May, 2011 - 605,000 cir / 1,810,550 impressions

SPACE FOR SIX (6) PARTNERS

Full -page shared advertorial story in newspaper insert

Four -month online promotion on VacationFun.com with two
E-blasts emails to 25,000 subscribers

Leads from newspaper insert
(estimated at 6,000)

Exposure on SOVA website featured in ad

This co -op has been the #1 generator of leads for four straight
years. In 2010, participants averaged 6,000 leads for this program.
The insert targets high-income consumers in eight key markets: San
Francisco , Sacramento , Los Angele s, Medford, Portland , Salem,
Eugene, and Seattle Washington.

DEADLINE
March 5, 2011

CONFIRMED
PARTNERS

Discover Klamath
Roseburg VCB

Partner cost includes ad
production, media costs,
leads and a special
campaign website with

hotlink to your sit e.

TOTAL
MARKETING
VALUE

$27,000

PARTNER
COST

$4,500

per partner

SOVA/RCMP - PRINT

#10-11 AMERICA JOURNAL
May/June Issue, 2011 40,000 cir / 200,000 readers

SPACE FOR 4 PARTNERS

HALF-PAGE COLOR AD - Since 2004, this German consumer
magazine has provided more than 56 pages of editorial exposure on
Oregon in 14 different issues. More than 75% of their readers travel
independently to America. The average reader also keeps the
magazine for more than four years.




